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Disclosures

This presentation includes forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995 and Section 21E of the Securities Exchange Act of 1934,
as amended. All statements other than statements of historical facts contained in this presentation, including statements regarding Flywire's ability to successfully implement Flywire's
business plan, future results of operations and financial position, business strategy and plans and Flywire's objectives for future operations, are forward -looking statements. The words
“believe,” “may,” “will,” “estimate,” “continue,” “anticipate,” “intend,” “expect,” “plans,” “potential,” “seeks,” “projects,” “should,” “could” and “would” and similar expressions are intended to
identify forward-looking statements, although not all forward-looking statements contain these identifying words. Flywire has based these forward-looking statements largely on Flywire's
current expectations and projections about future events and financial trends that Flywire believes may affect Flywire's financial condition, results of operations, business strategy,
short-term and long-term business operations and objectives, and financial needs. These forward-looking statements are subject to a number of risks, uncertainties and assumptions that
are described in the "Risk Factors" and "Management's Discussion and Analysis of Financial Condition and Results of Operations" sections of Flywire's Annual Report on Form 10-K for the
year ended December 31, 2021 and Flywire's Quarterly Report on Form 10-Q for the quarter ended March 31, 2022, which are on file with the Securities and Exchange Commission (SEC)
and available on the SEC's website at www.sec.gov. In light of these risks, uncertainties and assumptions, the forward -looking events and circumstances discussed in this presentation
may not occur and actual results could differ materially and adversely from those anticipated or implied in the forward-looking statements. You should not rely upon forward-looking
statements as predictions of future events or performance.

"o "u "o

In addition, projections, assumptions and estimates of the future performance of Flywire, the industries in which Flywire operates and the markets it serves are inherently imprecise and
subject to a high degree of uncertainty and risk. All financial projections contained in this presentation are forward-looking statements and are based on Flywire's management's
assessment of such matters. It is unlikely, however, that the assumptions on which Flywire has based its projections will prove to be fully correct or that the projected figures will be
attained. Flywire's actual future results may differ materially from Flywire's projections, and it makes no express or implied representation or warranty as to attainability of the results
reflected in these projections. Investments in Flywire's securities involve a high degree of risk and should be regarded as speculative.

Certain information contained in this presentation relates to or is based on studies, publications, surveys and other data obtained from third-party sources and Flywire's own internal
estimates and research. While Flywire believes these third-party sources to be reliable as of the date of this presentation, it has not independently verified, and makes no representation as
to the adequacy, fairness, accuracy or completeness of any information obtained from third-party sources. In addition, all of the market data included in this presentation involves a
number of assumptions and limitations, and there can be no guarantee as to the accuracy or reliability of such assumptions. Finally, while Flywire believes its own internal research is
reliable, such research has not been verified by any independent source.

The information in this presentation is provided only as of May 19, 2022, and Flywire undertakes no obligation to update any forward-looking statements contained in this presentation on
account of new information, future events, or otherwise, except as required by law. By attending or receiving this presentation you acknowledge that you will be solely responsible for your
own assessment of the market and our market position and that you will conduct your own analysis and be solely responsible for forming your own view of the potential future
performance of our business and products.

This presentation contains certain non-GAAP financial measures as defined by SEC rules. Flywire has provided a reconciliation of those measures to the most directly comparable GAAP
measures, which is available in the Appendix. Flywire is unable to provide a reconciliation from forecasted adjusted EBITDA to forecasted GAAP net income (loss) or to forecasted GAAP
income (loss) before income taxes, without making unreasonable efforts, to calculate certain reconciling items with confidence. These items include but are not limited to income taxes
which are directly impacted by unpredictable fluctuations in the market price of Flywire's stock. You may not copy, reproduce, distribute transmit, modify, create derivative works, or in any
other way exploit any part of this presentation without the prior written permission from Flywire Corporation.
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7«: IyWire ANALYST DAY 2022

Time (ET) Duration Topic Speaker(s)
1:00 PM 10 minutes Welcome Akil Hollis - VP, Investor Relations
1:10 PM 20 minutes The FLYW Vision Mike Massaro - CEO
Allison MacLeod - CMO
Sharon Butler - GM, Education
1:30 PM 55 minutes FLYW Forum: The Industries We Serve John Talaga - GM, Healthcare
Colin Smyth - GM, Travel
Ryan Frere - GM, B2B
. David King - CTO
2:25PM 2 The FLYW A
° 0 minutes © dvantage Mohit Kansal - VP, Global Payments
2:45PM 15 minutes Q&A
3:00 PM 15 Minutes Break
. Rob Orgel - President & COO
3:15 PM 50 minutes Our Growth Levers & Key Investment Areas e Sgth VP, Blusiness S
4:05 PM 5 minutes Growing our FlyMate Community Gary Cunningham - CPO
4:10 PM 20 minutes Financial Update & Outlook Mike Ellis - CFO
4:30 PM 30 minutes Q&A & Closing Remarks
5:15 PM Reception at Flywire's HQ, 141 Tremont Street fl 10
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Flywire
The FLYW

READY TO Vision

FLYW
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Our strategy to date

Vertical Expertise

1 Strong “North Star” Thesis 2 Differentiated Core Assets

in Big Markets

Software drives The Flywire Deep vertical
value in payments Advantage expertise

Industry- Rich
specific billing, commerce

payment & & payment
reconciliation experiences

Flywire

Tech Platform +
Global Payment
Network

spec'lﬁc
software

o ufi
EDUCATION B2B
& 4

TRAVEL HEALTHCARE

Real time
integration
into back-end
systems

High tech,
human touch,
global reach

DEEP INDUSTRY
EXPERTISE
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Servicing verticals with substantial TAMs

$11.7 TN TAM

<1% coverage across current verticals

{ ‘ ;,.. - /7‘; \ - N\
Healthcare TAM Travel TAM B2B TAM
$660BN $500BN $530BN $10TN @
(1) (1) (1)
18K+ colleges/universities @ 7K+ US hospitals @ 2.5M global travel operators @ 15K+ Tech companies ©®
~7% FLYW coverage <10% FLYW coverage <1% FLYW coverage <1% FLYW coverage

~220M HE students ? 600+ US health systems ® 1.4BN international tourists @ 280BN invoices sent (®
~1% FLYW adoption <10% FLYW adoption <1% FLYW adoption <1% FLYW adoption

Adoption & coverage is as of May 19, 2022

7. ©Flywire Corporation 2022 For citations, please refer to the appendix at the end of the presentation



...With strong secular trends underpinning growth

‘ Strong & resilient
sectors

‘ ” /- = <
Healthcare TAM Travel TAM B2B TAM
7.4% 4.6% 7.9% 20.4%
Annual Growth Annual Growth Annual Growth Annual Growth
Of international student Out of pocket Of luxury Of global e-invoicing®
market @ healthcare expenses @ travel market
Driven by Driven by Driven by Driven by
Higher ed student count expected  5.1% increase expected in International tourists expected >80% firms expected to
to increase from 220M in 2021 to total healthcare to increase from 1.4BN in 2019 move towards electronic
390M by 2030 expenditures @ to 1.8BN in 2030®) payment methods®

8. ©Flywire Corporation 2022 For citations, please refer to the appendix at the end of the presentation



Grown
with existing
clients

123%

Three year
average annual

dollar-based
net retention
rate
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Since our IPO we have...

Grown
with new
clients

440+

New clients
added
across

verticals

Leveraged
channel
partnerships

\P YayPay

by Quadient

R\ adopt IT

ffinvi

BANK OF AMERICA %7

=5 4

Expanded
verticals and
entered new

markets

New Markets:
]
Ty

Hit 400+

Total clients in
Travel & B2B

5—

Pursued
strategic M&A
activities

aflymj’;‘ey



Opportunity with Existing Opportunity
Clients & Products with Growth
| |

Clearly
defined path
for years of
continued
growth...

7‘

Global leader
at the
intersection
of software

and
payments

. 2022E Revenue reflects the mid-point of 2022FY
guidance from May 10, 2022 press release

2022E Opportunity Opportunity Opportunity Opportunity
. The opportunity boxes are an illustration of our Revenue @ with existing from new from new from M&A@
estimated opportunity as of May 19, 2022 and is customers & clients @ vertical
not to scale products @ adjacent
segments &
products @
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Core learnings
& the
opportunity

to do even
more in our
verticals
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Complexity exists
everywhere

North Star thesis especially true; need
for more digitization in our core verticals

Trust

Clients, payers, and platforms in our
payment flows like /trust us and want us
to do more

Vertical Ecosystems

An interconnected web of payments &
relationships between payers, clients,
and platforms in our verticals




Expanding the Flywire Advantage

Yesterday

3uilt Flywire Advantage

Today
Driving Global Scale

Tomorrow
Powering Vertical Ecosystems

12. ©Flywire Corporation 2022

Go-to-market
investment

Product &
payment '+
innovation

+ Geo
expansion




Strong financial performance

Total Payment Revenue Less Adjusted Adjusted

Volume Ancillary Services Gross Profit EBITDA

USD Billions USD Millions USD Millions USD Millions 59

13 181 125
115 80
8
88
-10
2019 2020 2021 2019 2020 2021 2019 2020 2021 2019 2020 2021

Note: Percentages represent compound annual growth rates. See appendix for reconciliation of the Non-GAAP metrics of Revenue Less Ancillary Services, Adjusted Gross Profit, and Adjusted EBITDA to GAAP.
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natlonalltles ‘

who share the B
same values B

6

evolved
learning

ambitious
innovation



Defining ESG at

Flywire

Corp Social
Responsibility

Data Security &
s Compliance

Environmental

PY People & Culture
v Sustainability

I am grateful for the
opportunity to work in a
very flexible, family-first
environment. I really like
the multicultural
atmosphere with
FlyMates from different
backgrounds.

FLYMATE in SALES

15. ©Flywire Corporation 2022

The Flywire Charitable
Foundation scholarship
is life-changing - I am so
grateful for this chance
to build a meaningful
career.

UK STUDENT &
SCHOLARSHIP
RECIPIENT

We've developed an
industry-leading compliance,
risk & security practice
designed to enable us to react
nimbly to meet local, global and
vertical-specific guidelines
around regulatory regimes, tax
structures, security and other
controls.

FLYWIRE CISO

At Flywire, we aim to reduce
the environmental footprint of
our global operations, as well
as those of our clients and will
be deepening our focus on
environmental sustainability
including reporting on Scope 1
and Scope 2 emissions.

FLYWIRE CEO



.‘ People & Culture

40"' spoken languages and nationalities
4.8/5 stars for diversity & inclusion (Glassdoor)
4.8/5 stars for work/life balance (Glassdoor)

B50%+ o FlyMates outside the U.S.

Corporate Social
Responsibility

2,783 2021 Flywire scholarship applications
122 countries & territories represented

70+ FlyMate volunteers

16. ©Flywire Corporation 2022

Data Security
& Compliance

50 FlyMates focused on data
+ security & compliance

S0C 2
\pciC N B &) i

D Ve O ©

Environmental
? Sustainability

We are exploring opportunities to deepen our
focus on environmental sustainability,
including reporting on Scope 1 and Scope 2
greenhouse gas emissions

CERTIFIED

Voluntary disclosures in
Social Impact report

We
are
here

Materiality assessment

?

ESG disclosure &
SEC filings

?

Nominating & Governance
Committee of Board driving
ESG with FLYW management

?

Assembled internal
Task Force

Learn more:
flywire.com/company/esg



https://www.flywire.com/company/esg

Why Flywire

Platform, network and

Trusted to deliver on

software built for scale the most important &

and innovation for complex payments by
decades to come

our 2700+ clients

Substantial TAMs Powerful economic
with plenty of model & track record
room to run of strong financial

performance

17. ©Flywire Corporation 2022



Flywire | -\ rorum
Industries

READY TO

FI YW we Serve
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FLYW Forum: The industries we serve

HEALTHCARE

John Talaga Ryan Frere

GM, Healthcare

(Y

GM, B2B

P
.1

: i ||
/71

EDUCATION . TRAVEL
| Colin Smyth
GM, Education GM, Travel

flywire
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EDUCATION
| |
Mission
Be the money center for global education

institutions by providing the right solution to the
right market at the right time.

Opportunity

~T% <1%

Penetration of
18,000+ colleges
& universities @

Adoption from 220M
higher education
students world-wide ©®

Adoption & coverage is as of May 19, 2022
For citations, please refer to the appendix at the end of the presentation
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4

What we
“‘ Students ”
so Ive fo r Parents Global Agents &

3rd Parties
Complexity in payments nni \ ‘
. Affordability Banks \
Need for flexibility

Fragmented Systems _
Integrators Compliance
marketplace

Networks

Manual processes

Domestic vs. international
Legacy providers -
Multiple layers of

student-facing applications

| L,
ERPs ﬂ Regulation
Security

21. ©Flywire Corporation 2022




HEALTHCARE

Mission
Deliver affordable healthcare solutions for

patients and superior provider yield, through the
power of digital experiences.

Opportunity

<10% <10%

Penetration of
600+ US healthcare
systems @

Penetration of 7K+
US hospitals @

Adoption & coverage is as of May 19, 2022
For citations, please refer to the appendix at the end of the presentation



What we
solve for

Patient centricity

Increased patient costs
Affordability
Digital engagement

Fragmented
marketplace

Legacy vendors and new
entrants

Health system consolidation
Largely paper-based

23. ©Flywire Corporation 2022
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L Patients ‘

EHRs Networks
IS
[ =
S \ _k
Financing - Merchant
N - Processors
|

| |
Health Plans / Compliance
- .

Early Out | Data
Providers v Security

Regulation



TRAVEL

Mission
Be the single integrated payments solution that solves
the most complex travel payments across travel

operators, accommodations providers and destination
management companies (DMCs).

Opportunity

<1% <1%

Penetration of
2.5M travel
operators
globally @

Adoption from 1.4 BN
international
Tourists @

Adoption & coverage is as of May 19, 2022
For citations, please refer to the appendix at the end of the presentation



What we
solve for

Complexity in payments

High costs
No visibility or tracking
Manual workflows

Fragmented

marketplace
Legacy homegrown providers
Multiple systems not

connected
Operational inefficiencies

25. ©Flywire Corporation 2022

Travelers

~
‘" =
Advisors Banks
Card Booking
Providers Platforms
[ ] - U
- @
Itinerary Host
Management Agencies
- . ",
Invoicing ‘ Commissions

Suppliers



Mission
Become the industry leading single source A/R solution
with best in class online A/R experiences, simplified APIs,

and deeper integrations into Enterprise Resource
Planning (ERP) systems.

Opportunity

<1% <1%

Penetration of 15K+
SaaS companies
globally @

Penetration of
280BN invoices
sent in B2B ©®

Adoption & coverage is as of May 19, 2022
For citations, please refer to the appendix at the end of the presentation



A
What we Payos -

SO IVO fO I‘ Payer Suppliers

e
Complexity in payments S w
. A/RvsA/P Banks
Global nature of payments FX Exchange
... Rates
Manual reconciliation
I
B =
~
Fragmented marketplace Systems Compliance
Integrators
Paper-based home-grown
solutions ‘ =
Distributed payment & FX v
landscape Large - Regulation
Siloed processes & technology Networks

ERPs
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Client Spotlight

28. ©Flywire Corporation 2022



CLIENT CHALLENGE

e Slow, manual, siloed A/R processes
e International & domestic payments
e Lacked automated reconciliation in NetSuite

v Why they Flywire

| Basis \ | chose us solution

y Technologies

4

e Flywire & NetSuite integration

e Single source solution for -
° Support multi-invoice

international and domestic

~ e Global & local payment payments
options e  Support prepayment
workflows

e Improved payer experience
e PCI compliance
° FinOps optimization

° Reconciliation automation

29. ©Flywire Corporation 2022
o



UNIVERSITY
OF LONDON
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Why they

CLIENT CHALLENGE

Disparate methods & lack of visibility
Poor digital experience for students with confusing fees
Manual and time consuming reconciliation for staff

chose us

Deep workflow and
integration

Industry expertise

Cost savings

Streamlined experience
World class support
Fraud detection and payer
protection

Flywire
solution

“One Door" for all receivables
Direct integration into SITS, Tribal
Streamlined payment process and
global payment network
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CLIENT CHALLENGE

Multinational operations with three local currencies
High payment processing costs

Inflexible payment gateway with limited integrations and
payment options

Why they Flywire

chose us solution

° Integration into existing ° Ability to receive funds in the local
workflows and ability to desired currency (ISK, GBP, EUR)
adapt & scale ° Preferred payment and currency

° Reduced processing costs options for customers

° Increased support for ° Direct integration with ecommerce
customers and staff booking site and client portal



CLIENT CHALLENGE

e Legacy billing process
e Lack of transparency
e Lack of consumer-focused, digital engagement strategy

\

i 'y

_—

fy—
3
ALk

Why they Flywire

chose us Solution

e End-to-end experience e 85% of total payment plans online

e  Superior staff e ~S$11M pre-service payments in
experience first 4 months

e Convenient & easy online e 89% self-serve post-service
access payments

e Data-driven affordability e 15%increase in POS collections




Innovation and Opportunity
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Innovation & opportunity in healthcare
What we're excited about:

Omni-channel Affiliate Deeper integrations
innovation ; Y programs with EHRs

N

consumers want consumer friendly ways to pay for healthcare

34. ©Flywire Corporation 2022 For citations, please refer to the appendix at the end of the presentation




Innovation & opportunity in education
What we're excited about:

Global agent Non-client Geo & client
organizations o receivables - 529 : - expansion

Singapore 0%
3 SINGAPORE

Pontanek® g

of international students in Australia are placed through agents

35. ©Flywire Corporation 2022 For citations, please refer to the appendix at the end of the presentation




Innovation & opportunity in B2B
What we're excited about:

Deepening A/R Expanding our Direct
automation Ll partner ecosystem y invoicing

y 77
/////////////
////

CFOs say they could increase their earnings per share with a better A/R solution

36. ©Flywire Corporation 2022 For citations, please refer to the appendix at the end of the presentation




Innovation & opportunity in travel
What we're excited about:

Strengthen team f?cused on Travel partner ecosystem - Digital acquisition
Accommodations, network efforts 4 strategy
DMCs, Travel Operators N .

c—)

travelers said ease of payments is critical in choosing a destination or agent provider

37. ©Flywire Corporation 2022 For citations, please refer to the appendix at the end of the presentation



Why we win
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Why we win in Travel

Modernizing

The experience for DMCs,

accommodations, and operators

Up to 50%

Time saved on processing

guest payments

upto S100K

Monthly savings
per client

*Figures as of May 19, 2022

39. ©Flywire Corporation 2022

100s

Of clients with strong and

growing referral network




Why we win in B2B

A/R Focus

Single-source solution
for international and
domestic payments

62%

Reduction in AR costs for
year 1 by switching to an
all-in-one AR approach

45%

Reduction in payment
processing costs

*Figures based on client case studies as of May 19, 2022

40. ©Flywire Corporation 2022

25%

Reduction in weekly
manual reconciliation




Why we win In

Innovative

Approach to patient

financial experiences

Healthcare

20+

Deep integrations with EHRs

to augment workflows

15%

Increase in net collections

for our clients

*Figures as of May 19, 2022

41. ©Flywire Corporation 2022

1st

Market pioneers in patient

financial systems




Why we win in Education

Trusted

Brand with deep bench of

industry experts

350+

Global Education Agent
organizations use and refer

Flywire to students

2,000

Institutions and millions

of students served
*Figures as of May 19, 2022

42. ©Flywire Corporation 2022

50+

Partner & tech

education integrations




Flywire
The FLYW

READY TO Advantage

FLYW
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Disclosures

This presentation includes forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995 and Section 21E of the Securities Exchange Act of 1934,
as amended. All statements other than statements of historical facts contained in this presentation, including statements regarding Flywire's ability to successfully implement Flywire's
business plan, future results of operations and financial position, business strategy and plans and Flywire's objectives for future operations, are forward -looking statements. The words
“believe,” “may,” “will,” “estimate,” “continue,” “anticipate,” “intend,” “expect,” “plans,” “potential,” “seeks,” “projects,” “should,” “could” and “would” and similar expressions are intended to
identify forward-looking statements, although not all forward-looking statements contain these identifying words. Flywire has based these forward-looking statements largely on Flywire's
current expectations and projections about future events and financial trends that Flywire believes may affect Flywire's financial condition, results of operations, business strategy,
short-term and long-term business operations and objectives, and financial needs. These forward-looking statements are subject to a number of risks, uncertainties and assumptions that
are described in the "Risk Factors" and "Management's Discussion and Analysis of Financial Condition and Results of Operations" sections of Flywire's Annual Report on Form 10-K for the
year ended December 31, 2021 and Flywire's Quarterly Report on Form 10-Q for the quarter ended March 31, 2022, which are on file with the Securities and Exchange Commission (SEC)
and available on the SEC's website at www.sec.gov. In light of these risks, uncertainties and assumptions, the forward -looking events and circumstances discussed in this presentation
may not occur and actual results could differ materially and adversely from those anticipated or implied in the forward-looking statements. You should not rely upon forward-looking
statements as predictions of future events or performance.

"o "u "o

In addition, projections, assumptions and estimates of the future performance of Flywire, the industries in which Flywire operates and the markets it serves are inherently imprecise and
subject to a high degree of uncertainty and risk. All financial projections contained in this presentation are forward-looking statements and are based on Flywire's management's
assessment of such matters. It is unlikely, however, that the assumptions on which Flywire has based its projections will prove to be fully correct or that the projected figures will be
attained. Flywire's actual future results may differ materially from Flywire's projections, and it makes no express or implied representation or warranty as to attainability of the results
reflected in these projections. Investments in Flywire's securities involve a high degree of risk and should be regarded as speculative.

Certain information contained in this presentation relates to or is based on studies, publications, surveys and other data obtained from third-party sources and Flywire's own internal
estimates and research. While Flywire believes these third-party sources to be reliable as of the date of this presentation, it has not independently verified, and makes no representation as
to the adequacy, fairness, accuracy or completeness of any information obtained from third-party sources. In addition, all of the market data included in this presentation involves a
number of assumptions and limitations, and there can be no guarantee as to the accuracy or reliability of such assumptions. Finally, while Flywire believes its own internal research is
reliable, such research has not been verified by any independent source.

The information in this presentation is provided only as of May 19, 2022, and Flywire undertakes no obligation to update any forward-looking statements contained in this presentation on
account of new information, future events, or otherwise, except as required by law. By attending or receiving this presentation you acknowledge that you will be solely responsible for your
own assessment of the market and our market position and that you will conduct your own analysis and be solely responsible for forming your own view of the potential future
performance of our business and products.

This presentation contains certain non-GAAP financial measures as defined by SEC rules. Flywire has provided a reconciliation of those measures to the most directly comparable GAAP
measures, which is available in the Appendix. Flywire is unable to provide a reconciliation from forecasted adjusted EBITDA to forecasted GAAP net income (loss) or to forecasted GAAP
income (loss) before income taxes, without making unreasonable efforts, to calculate certain reconciling items with confidence. These items include but are not limited to income taxes
which are directly impacted by unpredictable fluctuations in the market price of Flywire's stock. You may not copy, reproduce, distribute transmit, modify, create derivative works, or in any
other way exploit any part of this presentation without the prior written permission from Flywire Corporation.

44, ©Flywire Corporation 2022



fly wire Next-Gen
Payments

READY 1O Platform

FLYW
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Product &
Engineering

Mission

Grow the value of the Flywire payments and
software ecosystem by creating best in market
solutions for our clients to deliver on their

customers most important and complex payments.

Key Facts

200+ 80+

Partner and
systems
integrations

Domain experts
solving complex
challenges

*Figures as of May 19, 2022

Geographically
distributed development
teams accelerate speed

to market



Core engineering values

Keep it
simple

47. ©Flywire Corporation 2022

w 3
Y L\

Embrace Seek
change excellence

Be customer Win as
obsessed one team

L,
Move quickly
& iterate



Verticals

. FERPA.

Flywire solves

complex vertical
ecosystems

A " Workflows

) HIPAA
+/ COMPLIANT COMPLIANT
Security &

Compliance

48. ©Flywire Corporation 2022 flyW’re



Powerful platform designed to solve complex payment flows

Real Time Insights Sophisticated Security &
Integrations Pricing Compliance

T T T T
! ! ! | |
Public :; ke ' 28 P ‘

API

Complex Network

Al/ML Payment Flows Resiliency

o Omnichannel ; L .
Payment plans E-comm Personalization B Multi-party payments Enterprise integrations

Flywire Payments as a Service (PaaS): Stands Independently to Deliver Core Payments Infrastructure

Core Pay Pricing & Payment Ledger & Regulatory & Fraud / KYC / Service / Reporting /

Services FX Hedging Network Settlement Compliance AML Support Analytics

49. ©Flywire Corporation 2022 i




POI"SOI‘Iallza.tIOI'I /\/ 100,000+ daily patient interactions
powers Flywn"e's 200+ data points per patient

Inputs: Demographic, insurance, financial,

platform communication, billing, external

Our personalization
engine returns 2 key
outputs for each patient:

Continuous model

‘ improvement
_, through patient

outcome feedback e Capacity to pay

e Conversation profile

-

Conversations + Affordability Suite
Paper statements, email, text, Payments, payment plans,
patient experience, staff experience financing, discounting

50. ©Flywire Corporation 2022 *Figures as of May 19, 2022 fllere



Flywire's platform is responsive & dynamic

Throughout the patient payment journey, Flywire can adjust Affordability Suite
offers and conversation types to increase engagement and optimize collections

Apr.7,2022 Apr. 12,2022 Apr. 18, 2022 Apr. 26, 2022
Adjusted Rate Intelligent 3rd Party
Email
Email Toxt Text

Accepted

*Figures as of May 19, 2022

1. erywire  +80% increase in email login +50% payment plan sign-ups via SMS +25% digital payments

Corporation 2022



Why we win
with our Platform

Modern, cloud,
scalable technology:
“Build Once, Use Often”

Vertical software
tailored to specific
use cases

Enterprise-level
integrations enhance
client experience

52. ©Flywire Corporation 2022

Solves security &
compliance within
industry ecosystems




Flywire
Proprietary

READY TO Payment Network

FLYW
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Disclosures

This presentation includes forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995 and Section 21E of the Securities Exchange Act of 1934,
as amended. All statements other than statements of historical facts contained in this presentation, including statements regarding Flywire's ability to successfully implement Flywire's
business plan, future results of operations and financial position, business strategy and plans and Flywire's objectives for future operations, are forward -looking statements. The words
“believe,” “may,” “will,” “estimate,” “continue,” “anticipate,” “intend,” “expect,” “plans,” “potential,” “seeks,” “projects,” “should,” “could” and “would” and similar expressions are intended to
identify forward-looking statements, although not all forward-looking statements contain these identifying words. Flywire has based these forward-looking statements largely on Flywire's
current expectations and projections about future events and financial trends that Flywire believes may affect Flywire's financial condition, results of operations, business strategy,
short-term and long-term business operations and objectives, and financial needs. These forward-looking statements are subject to a number of risks, uncertainties and assumptions that
are described in the "Risk Factors" and "Management's Discussion and Analysis of Financial Condition and Results of Operations" sections of Flywire's Annual Report on Form 10-K for the
year ended December 31, 2021 and Flywire's Quarterly Report on Form 10-Q for the quarter ended March 31, 2022, which are on file with the Securities and Exchange Commission (SEC)
and available on the SEC's website at www.sec.gov. In light of these risks, uncertainties and assumptions, the forward -looking events and circumstances discussed in this presentation
may not occur and actual results could differ materially and adversely from those anticipated or implied in the forward-looking statements. You should not rely upon forward-looking
statements as predictions of future events or performance.

"o "u "o

In addition, projections, assumptions and estimates of the future performance of Flywire, the industries in which Flywire operates and the markets it serves are inherently imprecise and
subject to a high degree of uncertainty and risk. All financial projections contained in this presentation are forward-looking statements and are based on Flywire's management's
assessment of such matters. It is unlikely, however, that the assumptions on which Flywire has based its projections will prove to be fully correct or that the projected figures will be
attained. Flywire's actual future results may differ materially from Flywire's projections, and it makes no express or implied representation or warranty as to attainability of the results
reflected in these projections. Investments in Flywire's securities involve a high degree of risk and should be regarded as speculative.

Certain information contained in this presentation relates to or is based on studies, publications, surveys and other data obtained from third-party sources and Flywire's own internal
estimates and research. While Flywire believes these third-party sources to be reliable as of the date of this presentation, it has not independently verified, and makes no representation as
to the adequacy, fairness, accuracy or completeness of any information obtained from third-party sources. In addition, all of the market data included in this presentation involves a
number of assumptions and limitations, and there can be no guarantee as to the accuracy or reliability of such assumptions. Finally, while Flywire believes its own internal research is
reliable, such research has not been verified by any independent source.

The information in this presentation is provided only as of May 19, 2022, and Flywire undertakes no obligation to update any forward-looking statements contained in this presentation on
account of new information, future events, or otherwise, except as required by law. By attending or receiving this presentation you acknowledge that you will be solely responsible for your
own assessment of the market and our market position and that you will conduct your own analysis and be solely responsible for forming your own view of the potential future
performance of our business and products.

This presentation contains certain non-GAAP financial measures as defined by SEC rules. Flywire has provided a reconciliation of those measures to the most directly comparable GAAP
measures, which is available in the Appendix. Flywire is unable to provide a reconciliation from forecasted adjusted EBITDA to forecasted GAAP net income (loss) or to forecasted GAAP
income (loss) before income taxes, without making unreasonable efforts, to calculate certain reconciling items with confidence. These items include but are not limited to income taxes
which are directly impacted by unpredictable fluctuations in the market price of Flywire's stock. You may not copy, reproduce, distribute transmit, modify, create derivative works, or in any
other way exploit any part of this presentation without the prior written permission from Flywire Corporation.

55. ©Flywire Corporation 2022



Global Payment
Network

| ]
Mission
Enable Flywire’s customers to process complex

payment flows seamlessly, in compliance with
global regulatory and industry requirements.

Key Facts

3,836 | 1,602

$13.2B | 140+ 240+

Total Payment
Unique Currency

corridors pairs

Volume (TPV) | Currencies Countries &
in 2021 supported territories
accepted




Flywire network
advantage

Plug-and-play configuration allows
Flywire to switch partners easily
with no customer impact

Fflywire

Vertical Software

Faster settlement for payers and
clients

Payments Platform

Visibility & control of funds flow to
schedule settlements & provide
status insights to client and payer

- -

- ——————p

- -

Cost savings through smart routing &

of payments and negotiating at
scale with global providers

Faster issue resolution with direct
partner relationship leading to
higher customer satisfaction

-

Card Networks & Local Bank Alternate Method
Acquirers Partners Providers
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Global network coverage

95%+

Client volume
coverage

90%+

Redundancy

Primary
Coverage

100+

Local accounts

Secondary
Coverage *Figures as of May 19, 2022
Sanctioned
Countries

Continuing investment in LATAM, APAC, and domestic expansion
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Why the Flywire network?

Owned Scalable Innovative

We control the funds flow and configure We have built it to scale across We don't just move money, we constantly
the network for customer experience geographies, verticals and innovate, enhance capabilities, add new
and driving cost efficiencies for all transaction sizes payment methods for our customers



https://flywire.foleon.com/report/2022-b2b-payments-outlook/executive-summary

Network ownership enables
global expansion

Cross border Domestic payments Cross border
pay-in expansion expansion payout expansion

South Korea
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Scalable

Network scales from transaction,
to vertical, to geography

T+ 34 days

Go-live with clients

Foundational build

Define operating model for Brazil
Determine tax requirements
Create entity

Open local bank account

TO

Identified need based
on market needs and
customer feedback
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Innovative

Innovative
approach to
payer markets

Select your
preferred payment
method

0 ICICI Bank n

PERSONAL BANKING  PRIVILEGE BANKING  WEALTH MANAGEMENT  PRIVATE BANKING  WRIBANKING  CORPORATE BANKNG

Best Price Guaranteed [2 4 Payment through ICICI Bank
Y Subject to terms and UseriD ||
" conditions Password

e Direct connection
to ICICI bank

£* Transfer Money n
000

To proceed with your money transfer, please select the account you want to transfer from and the receiver
you want to send money to. You will also require debit card linked 1o the selected account for completing the
transaction

ICICI Net Banking in
Indian Rupees (INR)

. Fully digital and k198,608 00

streamlined experience

Remitter Email Id Remitter Mobile Number
e« Reduced KYC burden © importantinfo ~ s —ts
*My Bank Account Total Available Balance
O n paye r\s INR as of 9/10/2020 18:15
- This payment option is available only to
*Receiver *University Name
ICICI Bank Account Holders and ICICI Fyweo 30083074 NYU (NEW YORK UNIVERSITY) - STUDENT ACCOU
H Resident Indian ing t *Purpose of Remittance under LRS (2 “Payment id of fiywire
e More connections
holders.
“Amountin FCY “Amountin INR “Currency

- Fully online and fast payment

on roadmap

experience. No additional LRS or KYC

antation raciiirad
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Why we win
with our Network

Flywire owned,
scalable &
innovative

Configurable for
verticals, clients
and geographies
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Enables digital
experiences in
complex markets

Drives superior
transaction
economics




Flywire

QeA

READY TO

FLYW
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Fflywire oak
15 minutes

READY TO

FLYW
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Flywire

FLYW
Investments

READY TO

FlYW Strategy
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Disclosures

This presentation includes forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995 and Section 21E of the Securities Exchange Act of 1934,
as amended. All statements other than statements of historical facts contained in this presentation, including statements regarding Flywire's ability to successfully implement Flywire's
business plan, future results of operations and financial position, business strategy and plans and Flywire's objectives for future operations, are forward -looking statements. The words
“believe,” “may,” “will,” “estimate,” “continue,” “anticipate,” “intend,” “expect,” “plans,” “potential,” “seeks,” “projects,” “should,” “could” and “would” and similar expressions are intended to
identify forward-looking statements, although not all forward-looking statements contain these identifying words. Flywire has based these forward-looking statements largely on Flywire's
current expectations and projections about future events and financial trends that Flywire believes may affect Flywire's financial condition, results of operations, business strategy,
short-term and long-term business operations and objectives, and financial needs. These forward-looking statements are subject to a number of risks, uncertainties and assumptions that
are described in the "Risk Factors" and "Management's Discussion and Analysis of Financial Condition and Results of Operations" sections of Flywire's Annual Report on Form 10-K for the
year ended December 31, 2021 and Flywire's Quarterly Report on Form 10-Q for the quarter ended March 31, 2022, which are on file with the Securities and Exchange Commission (SEC)
and available on the SEC's website at www.sec.gov. In light of these risks, uncertainties and assumptions, the forward -looking events and circumstances discussed in this presentation
may not occur and actual results could differ materially and adversely from those anticipated or implied in the forward-looking statements. You should not rely upon forward-looking
statements as predictions of future events or performance.

"o "u "o

In addition, projections, assumptions and estimates of the future performance of Flywire, the industries in which Flywire operates and the markets it serves are inherently imprecise and
subject to a high degree of uncertainty and risk. All financial projections contained in this presentation are forward-looking statements and are based on Flywire's management's
assessment of such matters. It is unlikely, however, that the assumptions on which Flywire has based its projections will prove to be fully correct or that the projected figures will be
attained. Flywire's actual future results may differ materially from Flywire's projections, and it makes no express or implied representation or warranty as to attainability of the results
reflected in these projections. Investments in Flywire's securities involve a high degree of risk and should be regarded as speculative.

Certain information contained in this presentation relates to or is based on studies, publications, surveys and other data obtained from third-party sources and Flywire's own internal
estimates and research. While Flywire believes these third-party sources to be reliable as of the date of this presentation, it has not independently verified, and makes no representation as
to the adequacy, fairness, accuracy or completeness of any information obtained from third-party sources. In addition, all of the market data included in this presentation involves a
number of assumptions and limitations, and there can be no guarantee as to the accuracy or reliability of such assumptions. Finally, while Flywire believes its own internal research is
reliable, such research has not been verified by any independent source.

The information in this presentation is provided only as of May 19, 2022, and Flywire undertakes no obligation to update any forward-looking statements contained in this presentation on
account of new information, future events, or otherwise, except as required by law. By attending or receiving this presentation you acknowledge that you will be solely responsible for your
own assessment of the market and our market position and that you will conduct your own analysis and be solely responsible for forming your own view of the potential future
performance of our business and products.

This presentation contains certain non-GAAP financial measures as defined by SEC rules. Flywire has provided a reconciliation of those measures to the most directly comparable GAAP
measures, which is available in the Appendix. Flywire is unable to provide a reconciliation from forecasted adjusted EBITDA to forecasted GAAP net income (loss) or to forecasted GAAP
income (loss) before income taxes, without making unreasonable efforts, to calculate certain reconciling items with confidence. These items include but are not limited to income taxes
which are directly impacted by unpredictable fluctuations in the market price of Flywire's stock. You may not copy, reproduce, distribute transmit, modify, create derivative works, or in any
other way exploit any part of this presentation without the prior written permission from Flywire Corporation.
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Successful investment track record
Established Flywire Advantage and our ability to win across industries

Key high ROI short term investments

S U M M A RY Geographic expansion, go to market enhancement, and even deeper
software integration

Investment

areas

Unique opportunity to expand our vision
Trust with clients, opportunity to go deeper to solve complexity in our
verticals

Longer term: expanding the Flywire Advantage
Transition from receivables specialists to powering ecosystems in
industries
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Expanding the Flywire Advantage

Yesterday
Built Flywire Advantage
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Prior investments established Flywire Advantage

Investment area Key investments ‘ Outcome

Annual Client NRR @

. Core payment services 141%
Built our next-gen pay 126%  128% °

Domestic + cross border 100%
Payment Platform Risk / Reconciliation . . .

2018 2019 2020 2021

Card, bank transfer, and localized $13BN ‘21 total payment volume
methods 3,835 unique corridors
140+ currencies supported

Established our
proprietary Global
Payments Network

Global coverage and redundancy
Legal, licenses and regulatory

) . Deep eco-system integrations Client NPS score: 64
Vertical specific Use cases for vertical needs (e.g., Client retention: 95%
software payment plans, invoicing and

gr‘ouping) (1) See appendix for definition of annual net
retention rate.
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Expanding the Flywire Advantage

Yesterday Today

Built Flywire Advantage Driving Global Scale

Go-to-market
investment

Product &
payment '+ + Geo )
innovation expansion
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Increasing our GTM investment...

~50%

Investment
increase in sales
& relationship
management

Across all geographies
and verticals

**These estimates reflect our current operating plan as of May 19, 2022 and are subject to changes as future events and opportunities arise.
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~60% ~50%

Investment Investment
increase in delivery increase in proven
capacity digital acquisition
channels

>10x return on
marketing investments

Averaging <2 weeks to
get Travel clients live

flywire



...L0 support a strong and growing pipeline

A |

Increase in
pipeline build
YoY

Including 120+

upsell opportunities
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**These estimates reflect our curr

50% >80%

Improvement in Opportunities
sales ramp time outside of
the U.S.
60%+ increase in Across more than
win rate YoY 40 geographies

ent operating plan as of May 19, 2022 and are subject to changes as future events and opportunities arise.

flywire



Geo expansion — selling globally

Market type

“Established”
goeographies

Earliest markets, <5%
penetration; investing to win

Growth geographies
Newer markets, <1%
penetration; “double-down”
investments

Seed Geographies
Newest markets,
large TAM opportunities
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Illustrative geographies

—_— I

S, —
o il
* . I

Il

Investment type

Optimizing rails (i.e. BACS
direct debit, Interac coverage)
G2M headcount

Full product suite

Enhancing rails
G2M headcount
Broaden product suite

Establishing rails (i.e. Mexico
domestic, localized options)
Seeding G2M headcount




CASE STUDY
India Expansion

GEO EXPANSION

Localized teams in key geographies [N
enabling comprehensive solutions

Operating
globally

*————m— - -

i i i

\
o @ . @ @ @&
‘" m ] Y 'Y
Deepen Maximize Localized Launch Targeted Outbound /
Bank Agent Marketing New Product VIP
Integrations Coverage Products Functionality Payer

Outreach
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Leveraged M&A
to accelerate
goeographic
expansion

We will be able to automate
reconciliation of bank transfers without
needing internal IT resources.
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WPM Bl

S30BN of
TAM in
education
in UK

Regional &
geographic
expertise

We need to move
to Flywire ASAP.

company

Unique Ability to
combo of drive
payments & upsells

software

I can see the value in
having a single supplier
for payments.



EDUCATION HEALTHCARE

_ @ ellucian. < Cerner
Embedd_l ng PeopleSoft 1/ finvi
deeper in Epic
workflows
Enhancing our moat
through over 80
ecosystem _

St \P YayPay 7 ROOMBOSS
integrations o ioder P
BANK OF AMERICA %7 SERAN[Z)iPiéﬂ&

NETSUITE w: [ OURPLAN

Flywire
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CASE STUDY

Cerner Integration < Cerner
Major HCIT Platform

Deeply Partner
mbedded of choice
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CASE STUDY
Bank of America

Top U.S. financial institution

Sales
channel

Joint value
proposition
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Case Studies: Short-term investments paying off

Q golalrica

African. Safari. Experts.

Geographic Expansion

e South Africa expansion
with localized sales

e Domestic + international
payments

e Opportunity to streamline
payment experience

79. ©Flywire Corporation 2022

Go to Market Investment
and Geographic Expansion

e Mexico market expansion
with localized sale

e Domestic + international
payments

e Represented greenfield
opportunity

Technology Partnership

e Need for increased local
options for global customer
base

e Required integration with
existing workflows and

Yaypay






Refreshenr:
What we do




Future:
Powering
vertical
ecosystems

Network
opportunities
in our core
verticals

Suppliers
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Expanding the Flywire Advantage

Yesterday

3uilt Flywire Advantage

Today
Driving Global Scale

Tomorrow
Powering Vertical Ecosystems
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Go-to-market
investment

Product &
payment '+
innovation

+ Geo
expansion




Strategic payable defined

e Related to a receivable flow

e Inacorevertical

OPPORTUNITY #1 o High stakes, high value

Strategic
payables

Our path to enter & win

Payables functionality built into
existing vertical software / client
base

Leveraging Flywire Advantage
and vertical-know how

Focus and precision

Global and domestic
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Clear SYDNEY S4FANSHAWE Sepeca ZUTS
I |

opportunity

in education Flywire

Flywire
tomorrow

1M+ International students
placed through agents, secular

global trend @

Blue chip clients and agents
asking us to do more

Tight eco-system linkage

creates network effect
For citations, please refer to the appendix at N .
the end of the presentation &'dp mills —

NEWNORIENTAL
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MAD}gﬁ)rsPAIN' A TOU RS sumeve
— fagmu—=CROATIA MADRID(OBEYOND

-.sSimilar
opportunity
exists in travel Flywire

80%+ of luxury travelers have
used or will use a travel
advisor ¥

NORDIC VISITOR

Flywire
tomorrow

o o
Q @)
3 2
§ %
L %,
%

Over 70K travel agencies in the
us @

\

Extensions to other forms of Payers Booking ——> Host Agency

travel aggregation (e.g.,
supplier payments)

ONne
For citations, please refer to the appendix at 200 A 4
i departure lounge o
the end of the presentation e oY% BROWNELL

oooooooooooo
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..and in our
B2B vertical

Flywire
tomorrow

A/R platform use case:
Flywire manages

receivables for the
platform provider/
buyer and manages
associated payables to
the suppliers

Purchase .
Buyer order Supplier
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OPPORTUNITY #2

Non-client
receivables

Use case 1:
Agent payments

Existing funds flow =i
New funds flow ==l

an-FIywwo
Clients

89. ©Flywire Corporation 2022



Non client

receivables
Use case 2:

~$400BNY 529
savings plans
market

Network of ‘ , ) ) Network of
529 Savings <«——» <«——» Education
Plans > <+—» Institutions

For citations, please refer to the appendix at
the end of the presentation
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OPPORTUNITY #3

Platform &
business

model to do
more with
our payers
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A domestic & international
payer base with attractive
demographics

A strong B2B2C model with
best in class unit economics

Several distribution channels
across clients, aggregators,
agents, digital, check-out pages



Leverage
existing payer
relationships to
increase payer
LTV

Great transparency and awesome
support. My payment to my
institution was hassle-free
because of Flywire

91. @Flywire Corporation 2022 * excludes phone calls

227

Countries originating
payments

1.2M

2021
total payers

93%

Customer
Satisfaction
Score (LTM)

Best payment method ever.
The service is immaculate!
They really prioritize you and
give 100% to their service

91%

Internal quality

4.5/5

Trust Pilot
of service score * score
(2022 YTD)

It really is a pleasure to use
your service. Very quick and
innovative, makes the payment
process so much simpler



Future

i - Living expenses for Deeper affordability
In_n ovatlon internati::al students Additi:nal HC segments
with payers
Adjacent TAM .

gvauati"e

expansion
opportunities

GICs / Student & travel
blocked accounts insurance
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Expanding
the Flywire

Advantage




Flywire

[ANALYST DAY 2022 Growing our
ANALYST DAY
FlyMate Community

READY TO

FLYW
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FlyMate
Community

Mission
Deliver inclusive & compelling
experiences that engage & care for

FlyMates and that distinguish Flywire
as a global ‘Employer of Choice.’

Key Facts

750+ 40+ 13 30+

Global Nationalities
FlyMates represented

Global Languages
offices spoken

*Figures as of May 19, 2022



Equity, inclusion & diversity
Advancing Flywire's EID ideals to build an
inclusive culture by creating ‘safe spaces’ for

FlyMates to promote their well-being and build

community around the globe.

Amazing FlyMate
experiences & communities

Creating immersive, global experiences that
connect FlyMates across all departments
and levels, including our FlyLodges all over
the world.

Onboarding, learning &

development

Enabling all FlyMates to onboard quickly &
effectively through our Flying Start program
and providing continuous learning
opportunities for critical skill building.

Growing & investing in our FlyMate community

Building a career

of a lifetime

Providing FlyMates the opportunity to both
advance their careers and find professional
fulfillment, including our ‘OneFlywire’ and
internal mobility programs.

Future of work

Embracing a hybrid workplace, and
empowering our FlyMates to make their
own decisions on where and how they're
most productive. The future of work is
Fly-brid.

Woell-being

Investing continuously in our FlyMates’
well-being including a self-service mental
wellness platform, wellness coaching,
workshops, fitness classes and much
more.




97.

~ |
3%
A 2

;7;"7 Best Company i";fv_ﬂ

©Flywire Corporation 2022

!

..With a globally recognized culture

Finfech
TOP

LEADERS

Flywire

Inc.Best
Workplaces

2022

Certified

NOV 2021-NOV 2022

Everyone is
so0 respectful
no matter
what
background
you come
from.It'sa
unique
culture that

embraces all.

=FlyMate

96%

FlyMates would
recommend
Flywire to a

friend

93%

FlyMates say

they are
confident in the
future success of
the company







Flywire
Financial

READY TO Discussion

FLYW
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Disclosures

This presentation includes forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995 and Section 21E of the Securities Exchange Act of 1934,
as amended. All statements other than statements of historical facts contained in this presentation, including statements regarding Flywire's ability to successfully implement Flywire's
business plan, future results of operations and financial position, business strategy and plans and Flywire's objectives for future operations, are forward -looking statements. The words
“believe,” “may,” “will,” “estimate,” “continue,” “anticipate,” “intend,” “expect,” “plans,” “potential,” “seeks,” “projects,” “should,” “could” and “would” and similar expressions are intended to
identify forward-looking statements, although not all forward-looking statements contain these identifying words. Flywire has based these forward-looking statements largely on Flywire's
current expectations and projections about future events and financial trends that Flywire believes may affect Flywire's financial condition, results of operations, business strategy,
short-term and long-term business operations and objectives, and financial needs. These forward-looking statements are subject to a number of risks, uncertainties and assumptions that
are described in the "Risk Factors" and "Management's Discussion and Analysis of Financial Condition and Results of Operations" sections of Flywire's Annual Report on Form 10-K for the
year ended December 31, 2021 and Flywire's Quarterly Report on Form 10-Q for the quarter ended March 31, 2022, which are on file with the Securities and Exchange Commission (SEC)
and available on the SEC's website at www.sec.gov. In light of these risks, uncertainties and assumptions, the forward -looking events and circumstances discussed in this presentation
may not occur and actual results could differ materially and adversely from those anticipated or implied in the forward-looking statements. You should not rely upon forward-looking
statements as predictions of future events or performance.
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In addition, projections, assumptions and estimates of the future performance of Flywire, the industries in which Flywire operates and the markets it serves are inherently imprecise and
subject to a high degree of uncertainty and risk. All financial projections contained in this presentation are forward-looking statements and are based on Flywire's management's
assessment of such matters. It is unlikely, however, that the assumptions on which Flywire has based its projections will prove to be fully correct or that the projected figures will be
attained. Flywire's actual future results may differ materially from Flywire's projections, and it makes no express or implied representation or warranty as to attainability of the results
reflected in these projections. Investments in Flywire's securities involve a high degree of risk and should be regarded as speculative.

Certain information contained in this presentation relates to or is based on studies, publications, surveys and other data obtained from third-party sources and Flywire's own internal
estimates and research. While Flywire believes these third-party sources to be reliable as of the date of this presentation, it has not independently verified, and makes no representation as
to the adequacy, fairness, accuracy or completeness of any information obtained from third-party sources. In addition, all of the market data included in this presentation involves a
number of assumptions and limitations, and there can be no guarantee as to the accuracy or reliability of such assumptions. Finally, while Flywire believes its own internal research is
reliable, such research has not been verified by any independent source.

The information in this presentation is provided only as of May 19, 2022, and Flywire undertakes no obligation to update any forward-looking statements contained in this presentation on
account of new information, future events, or otherwise, except as required by law. By attending or receiving this presentation you acknowledge that you will be solely responsible for your
own assessment of the market and our market position and that you will conduct your own analysis and be solely responsible for forming your own view of the potential future
performance of our business and products.

This presentation contains certain non-GAAP financial measures as defined by SEC rules. Flywire has provided a reconciliation of those measures to the most directly comparable GAAP
measures, which is available in the Appendix. Flywire is unable to provide a reconciliation from forecasted adjusted EBITDA to forecasted GAAP net income (loss) or to forecasted GAAP
income (loss) before income taxes, without making unreasonable efforts, to calculate certain reconciling items with confidence. These items include but are not limited to income taxes
which are directly impacted by unpredictable fluctuations in the market price of Flywire's stock. You may not copy, reproduce, distribute transmit, modify, create derivative works, or in any
other way exploit any part of this presentation without the prior written permission from Flywire Corporation.
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Strong financial performance

Total Payment Revenue Less Adjusted Adjusted

Volume Ancillary Services Gross Profit EBITDA

USD Billions USD Millions USD Millions USD Millions 59

13 181 125
115 80
8
88
-10
2019 2020 2021 2019 2020 2021 2019 2020 2021 2019 2020 2021

Note: Percentages represent compound annual growth rates. See appendix for reconciliation of the Non-GAAP metrics of Revenue Less Ancillary Services, Adjusted Gross Profit, and Adjusted EBITDA to GAAP.
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Increasingly global and diversified revenue

2016 2022E

Education
from 98% of
revenue to
79%

Targeting
Education to

be less than
50% of our
revenue in 5
years

>50% Revenue
from non-U.S.

. US Cross Int'l Cross Domestic . Healthcare Emerging )
Border Border Education Verticals clients

Education Education

Note: Represents share of total Flywire Revenue Less Ancillary Services in respective periods. In 2022, emerging verticals includes B2B and Travel. 2022 Plan I )
102. ©Flywire Corporation 2022 reflects our current operating plan as of May 19, 2022 and is subject to change as future events and opportunities arise. yWIre



Steady and diversified client growth

No client represented more 2.7K+*
than 3% of 2021 revenue

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 Q12022

CLIENTS OVER TIME
Client count as of period end

* WPM clients included in Q1 2022 I .
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Growth from clients across cohorts

2021 Cohort
Annual Net - pS s ——— " alide 2020 Cohort
Revenue : Demongtr‘ated ability to grow : Decrease in :
Retention of : clients, repeatedly : v?(l)u(rznoevcli[t)le :
1 [ I
o/ : i 1 I 2018 Cohort
141%in 2021 : : !
. : 1 43% Pre-2018
1 1 1 Cohorts
1 I
: 123% 9% :
1 1
1 1
1 I
1 I
1 -3% 1
1 I
1 : 45%
I
: Note:
33% 26% 1 Represents Revenue
: Less Ancillary
1 Services. Simplee
——_——— e _ " data not included.
FY17 FY18 FY19 FY20 FY21
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Growth & high retention drive LTV to CAC

Customer
Acquisition Cost?

Lifetime
Value?

Efficient B2B2C

123%+ NRR® go-to-market model LTV/CAC

. Targeted marketing spend
95%+ active logo & &SP

retention® Strong word-of-mouth within verticals

1. Assumes 8-year average life of client across 2021 client additions weighted across verticals; Customer Acquisition Cost (CAC) is based on FY 2021 and may not be indicative of CAC for future periods.
2. Consists of: sales commission, sales overhead, implementation costs, and vertical marketing costs.

3. Represents 3-year average NRR for FY 2019 through FY 2021. See appendix for how we define NRR.

4. Excludes clients that went out of business or were terminated by Flywire
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High Adjusted Gross Margins

Annual expected range

65% — 70%

Revenue growth will drive strong Margins trend Iower_lf Margins trend hlghe_rlf

diusted fit th accelerated growth in: accelerated growth in:
adjuste gr‘o_ss profitacross e e Credit card usage e Banktransfer usage
expected Adjusted Gross Margin range e Travel / B2B / Education .

Healthcare / Education

e Transaction revenue e Platform revenue
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Stable spreads on our transaction volume

USD Millions
] [ — Monetization Rate ° Spf‘eadS +/-15
3,000 + G - Processing Costs basis points
; L from average
T tion Vol
| ransaction volume Over‘ tWO years
) G Seasonal Education Peak
i G i o Travel Recovering Monetization
o - Rate and
1500 - (E | (7] - Adjusted Gross
' G | Margins driven
| by seasonality
I of payment type
i - and vertical mix

Q22020 Q32020 Q42020 Q12021 Q22021 Q32021 Q42021 Q12022

Note: See appendix for the definition of Monetization Rate.
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Mayjority of FlyMates in functions that can scale

Corporate Development
Finance

Global Payments
Payment Operations
People & Culture

Legal

Client Experience
Engineering
Implementation

24%
High Scaling 35%

Moderate Scaling

B2B Sales
Education Sales
Healthcare Sales
Lead Generation
Travel Sales

Product 4 1%
Revenue Operations R .
Risk & IT Significant Scaling
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Financial targets

Medium & Long Term Medium Term Long Term
(2-4 years) (4 -5+ years)

30%+ 30% 10-20% 25%+

Revenue less Adjusted gross Adjusted EBITDA Adjusted EBITDA
ancillary services profit growth margin margin
growth

*These estimates reflect our targets as of May 19, 2022 and are subject to changes as future events and opportunities arise. All percentages are non-GAAP. See the Appendix for how we define these metrics.

Build a global payments and software leader and drive Adjusted EBITDA
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Financial highlights

Excellent financial performance with strong financial outlook

Increasingly global and diversified revenue

Steady client growth with high retention

Excellent unit economics

Solid Adjusted EBITDA generation

Disciplined investment approach driving shareholder value
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Why Flywire

Platform, network and Trusted to deliver on
software built for scale the most important &
and innovation for complex payments by
decades to come our 2700+ clients
Substantial TAMs Powerful economic
with plenty of model with track
room to run record of strong

financial performance
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Glossary of Terms: Financial

NRR - Net Revenue Retention Rate

We calculate annual net dollar-based retention rate for a given year based on the weighted average of the quarterly net dollar-based retention rates for
each quarter in that year. We calculate the quarterly net dollar-based retention rate for a given quarter by dividing the revenue we earned in that

quarter by the revenue we earned from the same clients in the corresponding quarter of the previous year. Our calculation of quarterly net dollar-based
revenue rate for a given quarter only includes revenue from clients that were clients at the beginning of the corresponding quarter of the previous year.

MR - Monetization Rate

Monetization rate is the quotient of Revenue Less Ancillary Services divided by Total Payment Volume.

TPV - Total Payment Volume

We define total payment volume or “TPV" as the total amount paid to our clients on our payments platform in a given period.

Transaction Revenue

Consists of a fee based on the total payment volume processed through our payment platform and global payment network. The fee can vary depending
on the geographic region in which our client and client's customer resides, the payment method selected by our client's customer and the currencies in
which the transaction is completed on our solution. Fees received are reported as revenue upon the completion of payment processing transaction.

Platform and Usage-Based Fee Revenue

We earn revenue from many of our clients based on the amount of accounts receivable they collect through our platform. For these services, we are paid
a platform and usage-based fee based on the total payment volume that our clients collect. We also earn revenue from clients’ customers when they
enter into a payment plan and make actual payments against a payment plan in satisfying their obligation to our client. Additionally, we earn a
subscription fee from some of our clients for their use of our payment platform.
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Glossary of Terms: Financial

Cohort

Defined as new clients we added in a particular year ended Dec 31. A client is included in a particular cohort based on the year in which a client first
receives a payment from their customer using our services. While we believe these cohorts are a fair representation of our overall client base, there is
no assurance that they will be representative of any future group of clients or periods.

Adjusted Gross Margin
Represents adjusted gross profit divided by Revenue Less Ancillary Services/ Adjusted gross profit represents Revenue Less Ancillary Services less
cost of revenue adjusted to (i) exclude pass-through cost for printing services and (ii) offset marketing fees against costs incurred.

Adjusted EBITDA

Represents EBITDA further adjusted by excluding (i) stock-based compensation expenseg, (ii) the impact from the change in fair value measurement for
contingent consideration associated with acquisitions, (iii) the impact from the change in fair value measurement of our preferred stock warrants, (iv)
other income (expense), net, (v) acquisition related transaction costs, and (vi) employee retention costs, such as incentive compensation, associated with
acquisition activities.

Adjusted EBITDA Margin

Adjusted EBITDA Margin represents the quotient of Adjusted EBITDA divided by Revenue Less Ancillary Services.
Processing Costs

Represents Cost of Revenue Less Ancillary Services

Flywire
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Glossary of Terms: Industry

EHRs
Electronic health record

ERPs
Electronic Resource Planning systems

GICs
Guaranteed Investment Certificates
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Source Appendix

Slide 7
1. For TAM calculations:
a. Education: Based on net household payments to educational institutions in OECD countries in 2020 according to the Organisation for Economic
Co-operation and Development (OECD) and payments made to private education institutions in Southeast Asia in 2015 according to EY Parthenon
b. Healthcare: Based on U.S. out of pocket healthcare spending in 2019 according to the Centers for Medicare & Medicaid Services and cross-border
healthcare payments in 2020 according to Patients Without Borders
C. Travel: Based on global travel industry revenue in 2020 according to IBISWorld and management’s estimates that approximately 41% of the
non-business and professional travel payment volume is addressable by our solutions
d. B2B: Based on cross-border B2B inflows in 2020 according to Juniper and management’s estimates that at least 75% of total B2B payment volume is
made by medium to large businesses and potentially addressable by our solutions
2. UNESCO World Higher Education Database International Handbook of Universities, Edition 2021; World Bank Tertiary Education Overview, October 2021
3. Definitive Healthcare HospitalView, March 2022; Agency for Healthcare Research and Quality, Compendium of U.S. Health Systems Report, 2018
4. IBIS Global Tourism Report, June 2020; Statista Report on Number of International Tourist Arrivals Worldwide from 1950 to 2021 (using 2019 to adjust for Covid)
5. Crunchbase calculated by CardConnect for “Rise of Software as a Service (SaaS)", June 2020; Billentis e-Invoicing journey Report, September 2019

Slide 8
1. HolonIQ International Education Market Report, February 2022; “Massification of higher education revisited”, RMIT University, June 2018
2. CMS Office of the Actuary, 2021-2030 Projections of National Health Expenditures, March 2022
3. Growth rate represents 2023E - 2025E projection to adjust for Covid bounce back; Technacio Luxury Travel Market Forecast and Analysis 2021-2025, Feb 2021;
OECD Tourism Trends and Policies, March 2020
4, Facts & Factors E-Invoicing Market Report, February 2021; PYMNTS Enabling B2B Payments For The Virtual Workforce Report, September 2021
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Source Appendix Continued

Slide 21
1. Education TAM: Based on net household payments to educational institutions in OECD countries in 2020 according to the Organisation for Economic c-_coration
and Development and payments made to private education institutions in Southeast Asia in 2015 according to EY Parthenon
2. UNESCO World Higher Education Database International Handbook of Universities, Edition 2021
3. World Bank Tertiary Education Overview, October 2021

Slide 23
1. Healthcare TAM: Based on U.S. out of pocket healthcare spending in 2019 according to the Centers for Medicare & Medicaid Services and cross-border
healthcare payments in 2020 according to Patients Without Borders.
2. Definitive Healthcare HospitalView, March 2022
3. Agency for Healthcare Research and Quality, Compendium of U.S. Health Systems Report, 2018

Slide 25
1. Travel TAM: Based on global travel industry revenue in 2020 according to IBISWorld and management's estimates that approximately 41% of the non-business
and professional travel payment volume is addressable by our solutions.
2. IBIS Global Tourism Report, June 2020
3. Statista Report on Number of International Tourist Arrivals Worldwide from 1950 to 2021 (using 2019 to adjust for Covid)

Slide 27
1. B2B TAM: Based on cross-border B2B inflows in 2020 according to Juniper and management's estimates that at least 75% of total B2B payment volume is made
by medium to large businesses and potentially addressable by our solutions.
2. Crunchbase calculated by CardConnect for “Rise of Software as a Service (SaaS)", June 2020

3. Billentis e-Invoicing journey Report, September 2019
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Source Appendix Continued

Slide 35

1. Flywire report, “What Consumers Want: A Patient Financial Engagement Survey, August 2021

Slide 36

1. ICEF Report, “Education agents poised to play a greater role in international student recruitment”, November 2021

Slide 37
1. Flywire report, “2022 B2B Payments Report”, April 2022

Slide 38

1. Flywire report, “ Luxury Travel's Role in the Industry's Recovery” January 2022

Slide 86
1. US from International Consultants for Education and Fairs (ICEF) 2020; Canada from U. of P.E.I 2019 survey; UK from ICEF 2021; Australian from ICEF 2021

Slide 87
1. Flywire Report “Luxury Travel's Role in the Industry's Recovery”, February 2022
2. IBIS Travel Agencies Industry in the US Report, June 2021

Slide 90
1. ISS Market Intelligence, 529 Industry Analysis Report, June 2021
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Revenue Less Ancillary Services, Adjusted Gross Profit,

& Adjusted Gross Margin Reconciliations
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(Dollars In Millions)

Revenue
Adjusted to exclude gross up for:
Pass-through cost for printing and mailing
Marketing fees
Revenue Less Ancillary Services
Payment processing services costs
Hosting and amortization costs within technology and
development expenses
Adjusted to:
Exclude printing and mailing costs
Offset marketing fees against related costs
Costs of revenue less ancillary services
Gross Profit
Gross Margin
Adjusted Gross Profit
Adjusted Gross Margin

Year Ended
December 31,
2021 2020 2019

2011 $ 1318 $ 949
(18.2) (15.8) (1.2)

(1.8) (1.4) (5.5)
181.1 114.6 88.2

702 47.8 36.7

57 45 2.5

(18.2) (15.8) (1.2)

(1.8) (1.4) (5.5)

559 $ 351 $ 325
1253 $ 795 $ 55.7

62.3% 60.3% 58.7%
1253 $ 795 $ 55.7

69.2% 69.4% 63.2%

flywire



Net Loss to Adjusted EBITDA Reconciliation
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Year Ended

December 31,
(Dollars In Millions) 2021 2020 2019
Net loss $ (28.1) $ (11.1) $ (20.1)
Interest expense 2.0 25 25
Provision for (benefit from) income taxes A7 (7.2) 0.6
Depreciation and amortization 9.0 6.8 3.7
EBITDA (14.9) (9.0) (1518)
Stock-based compensation expense 18.9 3.8 2.9
Change in fair value of contingent consideration 2.8} 54 0.7
Change in fair value of preferred stock liability, prior to IPO 10.8 0.7 0.1
Other (income) expense, net M (0.1) (0.7) (0.5)
Indirect taxes related to transfer price arrangement 0.9 — —
Acquisition related transaction costs @ 0.7 15 0.4
Acquisition related employee retention costs & 42 45 —
Adjusted EBITDA 3 228 $ 62 % (9.7)

(1) For the year ended December 31, 2021, other (income) expense consisted of gains of ($0.1) million from the remeasurement
of foreign currency transactions into their functional currency. For the year ended December 31, 2020, other (income)
expense consisted of interest income of $0.1 million and gains from the remeasurement of foreign currency transactions into
their functional currency of ($0.6) million. For the year ended December 31, 2019, other (income) expense consisted of
interest income of $0.6 million and losses from remeasurement of foreign currency transactions into their functional currency
of $0.1 million.

(2) Acquisition related costs consisted of legal and advisory fees incurred in connection with the Simplee and WPM acquisitions.

(3) Acquisition related employee retention costs consisted of costs incurred to retain and compensate Simplee and WPM's
employees in connection with integration of the business.
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